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T-THUTUMENTARY WAS AWARDED
THE RED DOT DESIGN AWARD IN THE BRAND AND
COMMUNICATION CATEGORY. THE AWARD IS A PRES-
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- TO THE POWER

TO CREATE SOCIAL CHANGE.

THE RED DOT DESIGN AWARDS ARE ONE OF THE MOST
PRESTIGIOUS DESIGN AWARDS IN THE WORLD, AND

THE WINNERS OF 1
BEST IN DESIGN F
PROJECTS ARE AL

"HE 2023 AWARDS REPRESENT THE
ROM AROUND THE GLOBE. THESE
| INNOVATIVE, CREATIVE, AND USE

DESIGN TO SOLVE REAL-WORLD PROBLEMS.
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— MASHLAB
BRAND&COMMUNICATION
RED DOT WINNER 2023
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€ Videos CNMN Headlines CNN Shorts TV Shows A-Z  CNN 10  CNN Max  More
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— CNN MAX ELECTION IN AMERICA 2024
CREATIVE VISUAL INTERFACE

Election Night
W in America

Election Day
In America
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— BOTTEGA VENETA
CREATIVE DESIGN MANAGEMENT
FOR PREMIUM SPECIAL GIFT
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CRUISE LINE

CHANEL
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— BARNEYS NEW YOR
CINEMATOGRAPKY
FOR VISUAL&VIDEO CAMPAIGN

HOURGLASS
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— JIM THOMPSON
FALL/ WINTER 2019
COLLECTION

DESIGN MANAGEMENT
FOR VISUAL&VIDEO
CAMPAIGN OF FW19
COLLECTION

JIM THOMPSON
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— ICONSIAM GLOBAL
COUNTDOWN CELEBRATION
TIME SQUARE, NEW YORK CITY
VIDEO CAMPAIGN
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— BLACK LABLE
DESIGN MANAGEMENT
FOR 4 ELEMENTS CAMPAIGN 43
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— SUNOCO

DESIGN MANAGEMENT
FOR PRODUCT BRAND
& VISUAL STYLE
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— PEPSI PRESENTED S20
WORLD MUSIC FESTIVAL
CREATIVE CAMPAIGN
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— LIVE NATION
DESIGN MANAGEMENT
FAN MEETING VISUAL CAMPAIGN
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GET YOUR TICKETS AT LIVENATION.CO.TH / CALL 02 262 3838
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— MINERE BY NESTLE
RE-BRANDING CAMPAIGN
& PACKAGING DESIGN
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—+ MAHANAKHON
OBSERVATION SKY HIGH
DESIGN MANAGEMENT

FOR OBSERVATION INTERACTIVE
MEDIA SKY HIGH BUILDING
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— CENTRAL EMBASSY/ THE JOURNAL
PUBLICATION DESIGN
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&  SaltSociety_Samui

SaltSociety_Samui
“Salt Society”
Centara Reserve
Hotels & Resorts

16:31

. SaltSociety_Samui
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— SHERATON/

SIAM YATCH CLUB

ART DIRECTION

DIGITAL MENU RESTAURANT
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— ASAI BY DUSIT THANI
CREATIVE BRAND VISUAL
& IDENTITY CAMPAIGN
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— THAILAND NATIONAL
FOOTBALL TEAM/ THAILAND
CREATIVE VISUAL CAMPAIGN
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— THE MARINA/ MALDIVES
CREATIVE VISUAL CAMPAIGN
&BRAND IDENTITY

CROSSROADS

MaLDivES
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SIAMPARAGON

— WORLD FASHION. TREND
CREATIVE DIGITAL CAMPAIGN

SIAM PARAGON

(PRO) JECT.



IIIIIIIIIIIIIIIII
PPPPPPPPPPPPPPPP




(PRO) JECT.

— ONESIAM
INTERNATIONAL DESTINATION VIDEO CAMPAIGN
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— SIAM DISCOVERY
CREATIVE VISUAL CAMPAIGN =
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— ICONSIAMXTIKTOK
INTERFACE CAMAPAIGN
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— BANGKOK INT

WEEK CURATED E
HARPER’S BAZAA

CREATIVE MATEEF

FOR VIDEO CA

SIAMPARAGON
BANGKOK INTERNATIONAL
FASHION WEEK 2023
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— VVON SUGUNNASIL
BRAND IDENTITY DESIGN
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— AETHOS
DESIGN MANAGEMENT
FOR BRAND IDENTITY
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— DONT MAGAZINE

ART DIRECTION

FOR 1ST FASHION MAGAZINE,
FREE EDITION IN THAILAND
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— PROXIE

DEBUT CAMPAIGN

BRAND IDENTITY &
CREATIVE VISUAL CAPAIGN
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— QUINN

CREATIVE DIRECTOR FOR MUSIC
ARRANGEMENT COLLABORATIONS

W. TWOPEE SOUTHSIDE, RAPPER

& MUSIC VIDEO FEATURING

W. CELEBRITIES
HTTPS://WWW.YOUTUBE.COM/WATCH?V=YRAO1_8HHOQ
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— FOO FLAVOR
BRAND IDENTITY & CREATIVE

VISUAL COMMUNICATION
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— S.S.S.

Sl — i — . ¥
VINYL&CD SPECIAL EDITION . | - BT - e

y. = *Siam Secrel Service
20" Anniversary

5

m Secrel Satvice
ANAIvEITRNy
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Free Nationals
Obituaries




— PS.I LOVE YO
DESIGN MANAGE
FOR FESTIVE PA
DESIGN
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— XIAO CHI/ BANGKOK
BRAND IDENTITY
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CREATIVE DESIGN FOR EVERYTHING
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